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REEFTO

Digital Communications Coordinator

Join a Traditional Owner-led initiative driving
systems change towards an empowered future for
Healthy Reef and Healthy People!

Employment
Type

Full-time

Flexible within Australia — preference for Queensland within the
Location Reef catchment.

Travel will be required for meetings and events

Tenure Period Fixed term until 30 March 2028

Salary $95,000 - $110,000 + super (negotiable, depending on experience)
Reports to Director, Comms & Creative

Direct Reports None

Preference will be given to suitably qualified and experienced Aboriginal and/or Torres Strai
Islander applicants, with special consideration for Great Barrier Reef Traditional Owners. Ho
non-Aboriginal and/or Torres Strait Islander applicants are eligible to apply.

About ReefTO

The Great Barrier Reef Traditional Owner Taskforce (ReefTO) is a Traditional Owner-led,
grassroots initiative that honours the decades of work by Elders to assert their cultural
authority and rights to Sea Country and to drive genuine partnerships across the Reef. In
doing so, ReefTO aims to achieve Traditional Owners’ aspirations for the health,
management and protection of the Reef and interconnecting Country.

We are guided by the Reef 2050 Traditional Owner Implementation Plan (TO Implementation
Plan) — the first of its kind, developed by mob, for mob. A living document launched in
November 2022, the TO Implementation Plan brings together actions from across the Reef
2050 Long-Term Sustainability Plan into a cohesive framework for implementation. It outlines
six critical work areas — climate change, land and coast, sea country, partnerships and
capacity, knowledge systems and investment.

he ReefTO Taskforce

Establishment of the ReefTO Taskforce is a key recommendation in the TO Implementation
Plan. Operational since July 2024, the ReefTO Taskforce is responsible for overseeing
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delivery of the TO Implementation Plan. ReefTO has three key objectives over the next 2-3
years:

1. Engaging with Traditional Owners on options for a Sea Country Alliance (Reef-wide
and regionally) and implementing the preferred option.

2. Overseeing the delivery of strategic policy and capacity building actions in the TO
Implementation Plan while a Sea Country Alliance is being established.

3. Monitoring and reporting on the delivery of Traditional Owner actions in the TO
Implementation Plan, including actions delivered by ReefTO and by other agencies.

In taking carriage of, and driving the actions in the TO Implementation Plan, ReefTO will
amplify Reef Traditional Owner voices, elevate Reef Traditional Owner priorities and
enhance Reef Traditional Owner participation and leadership in Reef governance,
management and decision-making. In carrying out its functions, ReefTO will always be
guided by, and act in the best interests of, Traditional Owners across the Reef.

ReefTO is hosted by Pollination Foundation until 30 June 2026 or until such time as a Sea
Country Alliance (or similar) is established. As the Host Organisation, Pollination Foundation
provides a range of corporate services and enabling conditions that support ReefTO in the
interim.

About the Team

The ReefTO Coordination Unit supports the ReefTO Taskforce in achieving its three key

objectives. The Coordination Unit is led by a General Manager who works closely with the
Taskforce Members and Co-Chairs, as well as with Pollination Foundation staff (as the Host
Organisation), and ReefTO external partners.

As the Coordination Unit team grows, there is genuine excitement and optimism about ho
the work of ReefTO (and the future Sea Country Alliance) can play a part in bringing two I
cultures and knowledge systems together to build genuine partnership, drive systems-level
change and support Traditional Owners in realising their aspirations for co-governance, co-
decision-making and new Traditional Owner-led approaches to managing the Reef.

The Digital Communications Coordinator will report directly to the Director, Communications
& Creative, and work collaboratively with Coordination Unit staff including the leadership
team.

About the Role

We have an exciting opportunity for a Digital Communications Coordinator to join ReefTO
and help bring to life a bold and culturally grounded communications vision. You will work
closely with the Director, Comms & Creative to deliver a suite of high-impact initiatives that
elevate Reef Traditional Owner voices and support the formation of a Sea Country Alliance.

This role is hands-on and strategic. You will lead the development and delivery of digital
content, manage online platforms, coordinate campaigns, and support storytelling projects.
ou’ll also oversee reporting and analytics to ensure our communications are data-informed
and community-driven.

PAGE 2



REEFTO

Key Responsibilities

You will lead the development and delivery of digital communications that strengthen our
brand, amplify our impact, and engage our audiences in meaningful ways. This includes
shaping website and social media strategies, managing end-to-end digital campaigns, and
driving content that is both creative and evidence based. You will oversee SEO, analytics,
and reporting to ensure continuous improvement and alignment with organisational goals,
while also guiding the communications elements of internal digital projects.

The Digital Communications Coordinator will play a key role in mentoring other members of
the team, helping to build capability across content creation, digital storytelling, and
campaign delivery.

Key responsibilities of this role include:

e Drive the content strategy and integrated communication campaigns for various
digital communications platforms that promote ReefTO'’s vision and priorities.

o Lead website content management and optimisation, including developing copy,
regularly reviewing design and usability, managing and integrating plug-ins, SEO
optimisation, and ensuring that content is kept up-to-date.

e Manage EDM campaigns and subscriber engagement. Maintain automated
sequences and send out regular email broadcasts (by audience segment) to
ReefTO’s email database. Grow engagement and reach new audiences.

¢ Manage ReefTO’s social media strategy, management tools and channels (Lin
Facebook and Instagram), including content creation and scheduling reg
monitoring and responding to messages and comments, and analysing d

e Track performance across digital channels and campaigns and produce regular
reports with insights to inform strategy and continuous improvement.

e Lead the migration and integration of an external website and associated EDM
mailing lists, and social media platforms into ReefTO’s internal systems, maintaining
continuity of audience engagement and platform performance.

Work with suppliers to develop and deliver digital storytelling projects, such as
animations, short videos, and other multimedia content that bring Reef Traditional
Owner stories to life.

Provide digital support for online events, including webinar facilitation, and promotion
across digital channels.

Work with the Director, Comms & Creative to regularly review and update ReefTO
communications plans with consideration for different ways of reaching and engaging
ReefTO’s diverse audiences.
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e Contribute to processes that protect Indigenous Cultural and Intellectual Property
from a digital communications perspective.

e Manage external and internal communications related to digital campaigns including
contractors and agencies.

¢ Provide advice to ReefTO’s program areas on digital-related strategies and
developments required for business initiatives.

e Support other strategic communications projects as required.

What Does Success Look Like?

Success in this role means Reef Traditional Owners feel supported by a strong, engaging,
and culturally grounded digital presence that reflects their voices and priorities.

Within 12 months, you’ll have strengthened ReefTO’s digital presence by refreshing the
website and related platforms, improving how people use them, and delivering campaigns
that grow our reach, engagement, and trust.

Your impact will show through great digital storytelling, audience growth, and feedback from
communities and partners who feel seen and represented online.

Key indicators include:

* A smooth transfer of the website, email lists, and social media channels into Re
systems.

» Clear, consistent, and high-quality content that reflects our brand and commupi
priorities.

* Increased engagement and participation across digital platforms.

+ Website content that’s always current and relevant.

+ Positive feedback from Traditional Owners and partners about ReefTO’s digital
storytelling and accessibility.

* Regular reporting and insights that help plan and improve content.

» Better user experience and strong processes that protect Indigenous Cultural and
Intellectual Property (ICIP).

About You

You're a creative and strategic digital communicator who knows how to bring stories to life
online. With around three years’ experience in digital communications, you're confident
managing websites, social media, and EDMs — using these tools to build genuine
connection and engagement.

ou have a strong eye for detail, can craft clear and culturally respectful content, and know
balance creativity with consistency. You’re comfortable moving between planning and
ery, managing multiple projects while keeping messaging alig d impactful.
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You understand analytics and use data to guide decisions. You’re organised, collaborative,
and thrive in an environment where innovation and purpose meet. Most importantly, you're

passionate about amplifying Aboriginal and Torres Strait Islander voices and supporting the
aspirations of Reef Traditional Owners.

You'll bring:

+ Minimum three years’ experience in digital communications, content creation, or a
related field, with a portfolio showing impact across social media, websites, and
EDMs.

e Strong writing and editing skills, with the ability to create clear, engaging, and
culturally grounded content for diverse audiences.

o Experience managing digital platforms, including social media (LinkedIn, Facebook,
Instagram), websites (WordPress or similar), and email marketing tools (e.g.
Mailchimp).

o Confidence analysing digital metrics and using insights to inform strategies and
improve performance.

e Understanding of, and respect for, the aspirations of Reef Traditional Owners, and a
commitment to amplifying Aboriginal and Torres Strait Islander voices.

» Ability to work sensitively and effectively with Aboriginal and Torres Strait Islander
people.

o Excellent organisational and project management skills, with the ability to manage
competing priorities and meet deadlines.

e Experience collaborating with contractors, agencies, and partners to deliver high-
quality digital projects.

e A positive, team-focused attitude and genuine enthusiasm for ReefTO’s mission.

Desirable:

e Experience working with Aboriginal and/or Torres Strait Islander people, com
and organisations.

e Basic graphic design skills and experience using content creation tools such’a
Canva, Adobe Creative Suite, or similar.

¢ Awareness of Indigenous Cultural and Intellectual Property principles

The Workplace and Culture

We are fully committed to building a strong, agile team and to fostering a positive, flexible
and supportive work culture. We are a small team — we think it is important to have each
other’s back and for us all to be aligned and working towards a shared vision and goals. To
achieve this, we need different points of view, and we encourage the team to respectfully
disagree and challenge one another with the aim of reaching the best possible outcome.

ReefTO supports flexible working arrangements. This includes consideration of working-
from-home and/or in an office, job share arrangements, and of course, appropriate leave
entitlements to enable team members to fulfil cultural and family responsibilities. What is
important to you in terms of flexible working arrangements? Let us know!

ReefTO does not currently have a physical office presence. This position is flexible and can
be filled remotely with a preference for Queensland (within the Reef catchment).
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Pollination Foundation (the ReefTO Taskforce Host Organisation) is an equal opportunity
employer committed to providing a working environment that embraces and values diversity
and inclusion. We encourage people of all backgrounds to apply. If you have any support or
access requirements, we encourage you to advise us at the time of application. We will then
work with you to identify the best way to assist you through the recruitment process.

How to apply

Please apply by submitting a cover letter (maximum two pages) outlining your skills,
experience, and what you will bring to ReefTO, along with a short CV.

You must hold the right to work in Australia.
Applications close: 5:00pm on Tuesday 2 December 2025.

Due to the volume of hiring the ReefTO is currently doing, we don’t have the capacity to
handle individual enquiries about positions.

We respectfully acknowledge the continuing land, sea and sky country management and
custodianship of the Great Barrier Reef by Aboriginal and Torres Strait Islander Traditional
Owners, whose rich cultures, heritage values, enduring connections and shared efforts
continue to protect the Reef for future generations.




